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SiCKO
Synopsis
The words “health care” and “comedy” aren’t usually found in the same sentence, but in
Academy Award winning filmmaker Michael Moore’s new movie SiCKO, they go together hand
in (rubber) glove.
Opening with profiles of several ordinary Americans whose lives have been disrupted, shattered,
and—in some cases—ended by health care catastrophe, the film makes clear that the crisis
doesn’t only affect the 47 million uninsured citizens—millions of others who dutifully pay their
premiums often get strangled by bureaucratic red tape as well.
After detailing just how the system got into such a mess (the short answer: profits and Nixon),
we are whisked around the world, visiting countries including Canada, Great Britain and France,
where all citizens receive free medical benefits. Finally, Moore gathers a group of 9/11 heroes –
rescue workers now suffering from debilitating illnesses who have been denied medical attention
in the US. He takes them to a most expected place, and in addition to finally receiving care, they
also engage in some unexpected diplomacy.
While Moore’s SiCKO follows the trailblazing path of previous hit films, the Oscar-winning
BOWLING FOR COLUMBINE and all-time box-office documentary champ FAHRENHEIT
9/11, it is also something very different for Micheal Moore. SiCKO is a straight-from-the-heart
portrait of the crazy and sometimes cruel U.S. health care system, told from the vantage of
everyday people faced with extraordinary and bizarre challenges in their quest for basic health
coverage.
In the tradition of Mark Twain or Will Rogers, SiCKO uses humor to tell these compelling
stories, leading the audience conclude that an alternative system is the only possible answer.

*
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SiCKO
Q&A with Michael Moore
Why make a movie about the health care system—doesn’t everyone already know it sucks?
One thing I said to my coworkers when we started was that we don’t need to spend a lot of time
in the film telling the audience how bad the system is, because they already know. That would be
like making a movie now and pointing out that Bush is a lousy president.
How did you originally get the idea for the film?
We started thinking about doing this back in 1999—I wrote the outline and we even shot a
couple of scenes back then. I had a TV show called THE AWFUL TRUTH and for the first
episode, we filmed a guy who was having trouble getting his insurance company to pay for an
organ transplant. Within a matter of days, we were able to save the guy’s life and get him his
operation. We thought—what if we made a whole movie out of this, just take 10 people and
spend 10 minutes of the film on each of them, trying to save their lives. Then the Columbine
incident happened and we put it aside to make that film. Then the Iraq war was starting and there
seemed an urgent need to make a film about that. But it’s always been on the forefront of our
minds.
You started by asking readers of your website to submit their heath care horror stories –did any
one theme resonate in their responses?
Yes—it was a frustration with the bureaucracy that exists to essentially make it very difficult to
get help or to get that help paid for, even though people or their employers have paid into the
system for it. One of the big myths is that the private sector is the way to go because there’s less
red tape and it’s more efficient. In fact, the opposite is true, especially with health care. Health
care companies spend upwards of 25% of their budgets on paperwork, administrative costs and
other red tape, while Medicare and Medicaid only spend around 3% for administrative costs.
You read thousands of these horror stories—how did they affect you?
It was very difficult. You had people saying, “I’m going to die if I don’t get help…” or “My
mother is dying…” You feel helpless about what you can do, and it deeply affected everybody
working on the film. We also knew most of the film wouldn’t be focusing on these horror stories,
but rather we'd be explaining how they wouldn’t be going through any of this if they just lived in
Canada—and for some people who wrote in, the border was just a few miles north.
Who deserves the blame for the health care mess: the US government, the big drug companies or
something else?
It’s the system itself. For the most part, the system is based on profits and greed. When it comes
to people’s health, profit should be nowhere involved. If anyone suggested that, say, the school
system should be making a profit, they’d be looked at as if they were from Mars. Nobody would
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ever say the city water department should be turning a profit—without water you don’t live.
Health care should be the same way, and it is that way in other countries.
After spending over a year making SiCKO, what are the three most important things you believe
would improve the US health system?
We need to eliminate private health insurance companies—that’s the biggest single impediment
to making sure everybody who needs to be taken care of receives the help they require. The
pharmaceutical companies should also be highly regulated, like ConEd. A lot of people need
medicine to survive, but to allow pharmaceutical companies to jack up prices and make it
impossible for some people to get the drugs they need to live is criminal. Finally, there’s We the
People. Health care needs to be in the hands of the people, just like the Fire Department and the
Police Department are in the hands of the people instead of a private company like Halliburton.
We all have to become more active in caring about these things, and start thinking of ourselves
as part of a group larger than just me, myself and I.
You need insurance to make movies. What was that process like for SiCKO?
As you can imagine, if you’re making a movie about the insurance industry, getting insurance to
make your movie isn’t the easiest thing. They were not very eager to insure us. We were able to
get very good health insurance for everyone, but getting what’s called “production insurance”
covering errors and omissions and stuff like that wasn’t easy. Every big company refused us,
Did any of the Americans you filmed have any positive outcome to their stories?
Yes. A few of those who were willing to fight back and demand that their health insurance
company do the right thing eventually found some relief. Laura, the young woman whose
insurance company wouldn't pay her ambulance bill wouldn't take no for an answer and
eventually Blue Cross relented. The two young people who were rejected because they were too
fat or too thin eventually found health insurance companies willing to insure them. Maria
Wantanabe received only minimal relief through her lawsuit and is now appealing. Her lawyer is
optimistic. The point of all of this is why should anyone have to fight so hard just to get the help
they deserve? When will we start to realize health care is a human right?
Unlike your previous films, you shot much of SiCKO overseas. What did you learn from you’re
your location shooting?
It was eye-opening, exhilarating and depressing. We continued to be surprised by what we
discovered. We thought we knew the issue fairly well, but every corner we turned we found
something new. It was depressing because, as Americans, we kept thinking: we come from the
richest country on earth, so why don’t we have free health care, too? Overall, it reminded me
about the importance of getting out of the house. About 80% of Americans don’t have a passport,
so most of us don’t get to see the whole world and what’s going on. Ignorance is never a healthy
thing – you can’t make the best decisions without having all of the information. That’s true in
our daily life, and that’s true in our political life.
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Does any candidate have a solid health care plan at this point, or are they just making vague
generalizations?
Yeah, they don’t seem to want to grapple with the real issue. It’s very sad. Even the wellintentioned people like John Edwards—his plan seems to be to take our tax dollars and put them
into the pockets of the private insurance industry. That is not the solution. Obama hasn’t put
together his plan yet, though I’m hoping he’ll come up with something good. And then, of
course, there’s always the candidate who hasn’t entered the race yet, but who won the office
back in 2000. What he's been saying on this issue since 2003 is the best.
Political pundits, special interest groups and big corporations often attack your films. Who do
you think will fight you on SiCKO?
Those who profit from people’s misery and illnesses are not going to like this film. Yet SiCKO
may have the widest audience of any film I’ve ever done, simply because so many people—
regardless of their political stripe—are affected by this issue.
Do you think your controversial image might hurt?
Why is it that I’m considered controversial? What have I done? I made a movie about people in
my hometown that suffered as a result of GM pulling out. I made another movie because a bunch
of kids were killed at Columbine High School and I didn’t want that to happen again. And I
made a movie because, early on. I took a wild guess and told the American people from the
stage of the Oscars that we were being lied to about weapons of mass destruction and I got
booed. These days, I get a lot of Republicans stopping me on the street and apologizing to me.
They now see I was trying to warn them the Emperor has no clothes. At this point, I’m very
squarely in the middle of the mainstream majority.

*

*
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SiCKO
About the Production
SiCKO had its origin almost a decade ago, when Michael Moore shot a segment for the premiere
episode of his 1999 TV show THE AWFUL TRUTH about Chris Donahue, a dying man battling
his insurance company over a pancreas transplant. The story detailed how Donahue made seven
years of payments to health care provider Humana, only to be denied coverage for the life-saving
operation—that is, until Moore intervened by proposing a mock funeral and the company
relented to avoid a total PR disaster. After the back-to-back success of his Academy Awardwinning BOWLING FOR COLUMBINE and the top-grossing documentary FAHRENHEIT
9/11, Moore is returning to the American health care crisis, this time flaring it up for the big
screen.
“The film is about health care, and it isn’t,” says Moore. “As with all my films, I take a subject
and use it as a vehicle to address larger issues and bigger ideas. In this case, I’m trying to answer
a larger question: why are we, the largest western industrialized country, without free universal
health coverage for everyone? Why us? What is it about us?”
As word spread of Moore’s latest film concept, the U.S. corporations whose massive profits
come from health care began having aneurisms. Ken Johnson, senior vice president of the
Pharmaceutical Researchers & Manufacturers of America trade group told a journalist that
industry executives were “freaking out and pulling their hair out.” Indeed, Big Pharma went on
lockdown. “Michael Alerts” were sent out to company employees working for at least six major
drug companies, warning them to watch out for Moore and his film crews. “We ran a story in our
online newspaper saying Moore is embarking on a documentary – and if you see a scruffy guy in
a baseball cap, you’ll know who it is,” a Pfizer spokesman told the L.A. Times. Late last year,
CNBC reporter Mike Huckman noted “the level of paranoia was extreme” when he covered a
drug company’s analyst conference, questioning the reason for the high anxiety as “The Michael
Moore Effect.”
Yet, from the very start of his project, Moore was always just as interested in honoring the
victims our health care system as in unmasking its villains. In February 2006, he issued a call on
his website michaelmoore.com, asking readers and fans to send in their personal health care
horror stories. His message read, in part, “If you'd like me to know what you've been through
with your insurance company, or what it's been like to have no insurance at all, or how the
hospitals and doctors wouldn't treat you (or if they did, how they sent you into poverty trying to
pay their crazy bills) ...if you have been abused in any way by this sick, greedy, grubby system
and it has caused you or your loved ones great sorrow and pain, let me know.” Nothing could
have prepared him for the response – a deluge of more than 25,000 e-mails in just the first week.
A close friend told cancer survivor Donna Smith about Moore’s website request, and since Smith
had enjoyed Fahrenheit 9/11 she thought she’d check it out. “I fired off a quick, curt e-mail, just
around two or three paragraphs, and didn’t think anything would come of it or that anyone would
care,” says Smith, the wife of a cardiac patient who moved into their daughter’s home after
insurance costs devastated them financially. “I was venting in that e-mail, it was just sheer
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frustration. But I was also hoping, against all odds, that somebody would hear from those of us
who played by the rules and made it a priority to pay their premiums—and yet were still going
under. To have someone like Michael listen and expose a problem that millions of Americans are
facing every day gave us a dignity we haven’t had for years.”
Early on during production, Moore made an important decision—to focus on one particular area
of health care rather than covering the unwieldy issue from every conceivable angle.
“We had our own ‘Axis of Evil’: the pharmaceutical industry, the hospital business, and the
insurance carriers,” says O’Hara. While major pharmaceutical firms are profit-obsessed
corporations that bankroll Washington politicians and often lie about their research and
development costs, the filmmakers viewed prescription drugs as “a necessary evil” that may
ultimately help patients. The same can be said for hospitals—though they, like Pharma, should
be regulated and run more efficiently, people obviously need them.
Such allowances, however, couldn’t be made for private insurance—“a completely unnecessary
factor when it comes to health care,” says O’Hara. To make his point even more emphatic,
Moore decided not to concentrate his efforts on the 45 million Americans who lacked medical
insurance, but instead on the majority who are covered and were denied benefits or became
strangled with ridiculous bureaucratic red tape.
The stories speak for themselves. But behind the stories lies the question of how insurance
companies literally can get away with murder. Scores of industry insiders and whistleblowers
contacted Moore, eager to share their stories on the record about how insurance companies make
billions in profits by keeping needed benefits away from those patients who deserved them. “I
was told I was not denying care, I was denying payment,” went one familiar refrain.
Fortunately, when the medical madness got too heavy or too dreary around Moore’s offices, a
healthy dose of humor would help lighten things up. A large sign stating “This Is A Comedy”
was posted near the entrance to remind sleep-deprived staffers that laughter is the best medicine.
Even a sad little houseplant that wilted in a corner office for weeks provided comic relief when
someone hung a note on it that said “This Plant Needs Health Care.”
Shooting first began across the United States, with crews sent out to shoot various patients’
stories region by region—for instance, a West Coast jaunt took the production to Los Angeles
and San Francisco, a Texas whirlwind included shoots in Houston, Austin, Brownsville,
McAllen and Dallas, while another Southern trek filmed people across Florida and elsewhere. To
demonstrate how US health care has become so acutely diseased compared to much of the
civilized world, the crew visited several other countries including France, England and Canada.
In the end, between 150 and 200 unique stories were documented over more than 130 days of
shooting—compared to a mere 38 days of filming on FAHRENHEIT 9/11. More than 500 hours
of film were eventually shot—the most ever exposed by Moore for a single movie project.
When Moore and his crew returned from shooting, the real surgery began: editing those
hundreds of hours of interviews and other footage into a movie. Joining Moore again in the
cutting room was FAHRENHEIT 9/11 editor Chris Seward, along with new team members Dan
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Swietlik (winner of an ACE Award for his work on AN INCONVENIENT TRUTH) and
Geoffrey Richman (GOD GREW TIRED OF US, MURDERBALL).
Ultimately, believes Moore, SiCKO will not only expose a failing system and offer solid
alternatives, but also show his growth as a filmmaker. “BOWLING FOR COLUMBINE was not
ROGER & ME, and this is not FAHRENHEIT 9/11,” he says. “When people go to the movies
they expect something that will make them laugh or cry or think. They want something fresh and
new, and I’m not interested in doing the same thing over again. I think some people will be
surprised by the tome of this film."
“I knew this would be a challenge,” he concludes. “There’s not one character or one company to
hate in SiCKO, there’s no single antagonist like Roger Smith or Charlton Heston—it’s an entire
system. Both the audience and I have to work a little harder with this film because it’s not so
black and white. Let’s face it: me marching up the steps to the CEO’s headquarters for the
umpteenth time isn’t very interesting. It’s not that I wouldn’t do that again, but with SiCKO I
wanted to get through a whole film without having to bang on the door of power. I don’t want
the audience going out into the lobby saying ‘Gee, Mike really kicked some ass.’ They have to
kick the ass themselves. This situation is only going to end when everyone stands up and says,
‘Enough!’”

*

*
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SiCKO
Michael Moore
FAHRENHEIT 9/11 (2004)
 Winner, Palme D'Or, Cannes Film Festival
 Winner, Best Documentary, Broadcast Film Critics Award
 Winner, Best Documentary, Chicago Film Critics Association Award
 Winner, IDA Award, International Documentary Association (tie with "Born Into Brothels")
 Winner, Best Non-Fiction Film, New York Film Critics Circle
 Winner, Favorite Motion Picture, People's Choice Awards
 Nominated, Outstanding Directorial Achievement in Documentary, Directors Guild of America
 Nominee, American Cinema Editors (Eddie)
BOWLING FOR COLUMBINE (2002)
 Winner, Best Documentary, Academy Awards
 Winner, 55th Anniversary Prize, Cannes Film Festival
 Winner, Best Original Screenplay, Writers Guild of America
 Winner, American Cinema Editors (Eddie)
 Winner, Best Documentary, Broadcast Film Critics Award
 Winner, Best Documentary, Chicago Film Critics Association Award
 Winner, Best Documentary, Independent Spirit Awards
 Winner, Best Documentary, National Board of Review
THE AWFUL TRUTH [TV] (1999-2001)
 Nominee, Outstanding Non-Fiction Series, Emmy Awards 2001
 Nominee, Outstanding Non-Fiction Series, Emmy Awards 1999
 Nominee, WGA Award (TV), Writers Guild of America 2001
 Nominee, WGA Award (TV), Writers Guild of America 2000
TV NATION [TV] (1994-1997)
 Winner, Outstanding Informational Series, Emmy Awards (1995)
 Nominee, Outstanding Informational Series, Emmy Awards (1996)
THE BIG ONE (1997)
 Winner, Best Documentary, Boston Society of Film Critics
 Winner, Best Documentary, Online Film Critics Society
CANADIAN BACON (1995)
 Official Selection, Un Certain Regard, Cannes Film Festival
ROGER & ME (1989)
 Winner, American Cinema Editors (Eddie)
 Winner, IDA Award, International Documentary Association
 Winner, Best Documentary, Los Angeles Film Critics Association
 Winner, Best Documentary, National Board of Review
 Winner, Best Documentary, National Society of Film Critics
 Winner, Best Documentary, New York Film Critics Circle
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SiCKO
About the Filmmakers
MEGHAN O’HARA / Producer
O'Hara previously worked with Moore as a Field Producer on BOWLING FOR COLUMBINE
and FAHRENHEIT 9/11. She previously wrote, directed and produced ROE VS. WADE:
BAPTISM BY FIRE and served as producer and director of 'PULP FICTION' ON A DIME: A
10TH ANNIVERSARY RETROSPECT

JENNIFER LATHAM / Line Producer
Latham previously co-produced TWO TOWNS OF JASPER, which won Dupont and Peabody
Awards and the Peabody (prestigious documentary awards). She was a location manager on
STRANGER IN THE KINGDOM, THE ADVENTURES OF SEBASTIAN COLE and
LETTERS TO MY MOTHER'S EARLY LOVERS. Latham served as production coordinator
on THE ENDURANCE: SHACKLETON'S LEENDARY ANTARCTIC EXPEDITION and
production accountant on the independent feature film TULLY. She worked on the TV miniseries TEXAS RANCH HOUSE as a production supervisor, and as production manager on PIPE
DREAM and the PBS program NOW WITH BILL MOYERS.

REHYA YOUNG / Associate Producer
Young worked with Moore as a coordinating producer on BOWLING FOR COLUMBINE. She
worked as locations manager on ROCKET SCIENCE and as assistant locations manager on
SOMETHING THE LORD MADE and THE WIRE for HBO and DEAD MAN'S CURVE.
Previously she handled stock footage for the feature HEAD OF STATE and she served as a
production assistant on EAT ME! and OXYGEN.

CHRISTOPHER SEWARD / Editor
Christopher Seward previously edited FAHRENHEIT 9/11, which received the Palme D’Or at
the 2004 Cannes Film Festival.
His previous long form credits include: AIDS AT 21, a look at the disease and its impact on the
African American community for NBC; “WAYNE GRETZKY” BIOGRAPHY for A&E’s
program; THE HISTORY OF AFRICAN AMERICAN HUMOR, which explores the evolution
of African American comedy from minstrel, vaudeville, to Chris Rock for NBC;
SPACEWALKERS: THE ULTIMATE HIGH WIRE ACT for the Discovery Channel; ANIMAL
ATTRACTIONS-TALES FROM THE SAN DIEGO ZOO for PBS’ award winning “Nature”
series; the pilot for THIS WEEK IN HISTORY for the History Channel’s hour-long magazine
style weekly series; PABLO ESCOBAR-THE BILLIONAIRE BANDIT for the Learning
Channel; TAKE A MOMENT a half hour show on kids, their families and loving
communication for Nickelodeon, Disney, Bravo and Lifetime; several episodes of international
travel show THE CONNOISSEUR COLLECTION; over a dozen episodes of the educational
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series SCIENCELINE- MATHLINE-INTERNET IN ACTION for PBS; and TUNE IN KOREA
for The Asia Society.
Seward has done short form and promotional editing work for HBO, Cinemax, ESPN/ESPN
Classic, Nickelodeon, Discovery Channel, PBS, Comedy Central, Nature, Dove Soap, E!
Entertainment, USA Networks, A&E, WNET 13, Speedvision, Metro Channel and the Tennis
Hall of Fame. He has also edited spots for several political campaigns including: John Kerry
(President), Jon Corzine (Governor and Senator), Hillary Clinton (Senator), Dick Gephardt
(Senator) and Joe Lieberman (Senator). He is a graduate of the Tisch School of the Arts at New
York University

DAN SWEITLIK / Editor
After earning a BFA in film and photography from the University of Miami, Dan Sweitlik started
his career in television as a Director/Cameraman for a documentary-style TV show produced in
Miami—and in 1986 received an Emmy nomination for cinematography for his work on the
show.
A move to the West Coast saw a change from production to postproduction, as Sweitlik joined
Red Car Editing, assisting on Michael Jackson’s “Beat It” video and cutting one of Wieden &
Kennedy’s first Nike commercials.
In 1989, Sweitlik launched Swietlik, Inc. as an editor with one employee. Over time, the
company grew to five editors and 16 employees, relocating from Hollywood to the current
building in Santa Monica in 1997.
Founder of Cut + Run/Los Angeles, Sweitlik’s dexterity with comedy and dialogue has earned
him a Gold and Bronze Clio for national campaigns, 3 Silver Clios (including one for humor)
and gained further recognition at the Beldings, Tellys and the San Francisco Show.
On the long-format side, Sweitlik was an editor on the Academy Award winning Al Gore
documentary AN INCONVENIENT TRUTH about global warming and he received an ACE
Eddie for Best Edited Documentary for his work on the film.
Sweitlik’s previously served as Additional Editor/Graphic Design on Robert Kenner’s Peabody
Award winning film TWO DAYS IN OCTOBER. He edited the feature films Suzanna Laine’s
ED I HIDE and Molly O’Brien’s TERMINAL IMPACT and was the Director of Photography on
Harry Grant’ FLEX.

GEOFFREY RICHMAN / Editor
Geoffrey Richman is the award-winning editor of MURDERBALL, the 2005 Academy Award
nominee for Best Feature Documentary. MURDERBALL won the first-ever Special Jury Prize
for Editing at the 2005 Sundance Film Festival, along with the Audience Award for Best
Documentary. In 2006, Geoffrey returned to Sundance with a film he edited, GOD GREW
TIRED OF US, which won the Grand Jury Prize and the Audience Award for Best
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Documentary. Previous credits include documentary and reality programming for a variety of
networks including Showtime, Discovery Channel, TLC, Oxygen, The Food Network, and PBS.
He just completed post-production on 21 UP AMERICA, the third installment in the American
“Up” series executive-produced by Michael Apted.
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